
 

 

Fewer than 10% of People are Confident about their Data Security on Social Media,  

According to Survey from PCI Pal 

Following a data breach of 700M users on Linkedin, new data shows that consumers are concerned 

about sharing their personal information over social media  

 

Charlotte, N.C., July 27, 2021 -- As retailers prepare for back-to-school season, many are anticipating an 

influx of customers in-person and online. However, with the rise of customers shopping across social 

media platforms and due to the ongoing labor shortage, businesses may be even more vulnerable to data 

breaches. According to an upcoming survey from PCI Pal®, the global cloud provider of secure payment 

solutions for business communications, fewer than 7% of respondents feel very confident about their data 

security when buying a product or service over social media. 

 

With the social commerce market projected to reach a size of nearly $605 Billion by 2027, many 

companies are using platforms such as Facebook and Instagram to reach new customers and grow their 

sales. Yet as companies integrate social media into their business strategies, they should also be 

updating and sharing new data privacy practices with their customers to build trust and ensure that they 

feel safe and secure. As the recent data breach of 700 million users on Linkedin shows, social media can 

still leave consumers’ personal information exposed. A 2020 survey from PCI Pal revealed that 70% of 

respondents would stop shopping with a brand for a few months or even permanently if it suffered a data 

breach ahead of the holidays, demonstrating how important it is for companies to prepare for busy 

shopping seasons from both a business and privacy standpoint.  

 

“As retailers get ready for the back-to-school shopping season, the last thing they need to happen is a 

data breach that exposes their customers’ data, potentially jeopardizing their safety and damaging trust” 

said Geoff Forsyth, CISO, PCI Pal. “When reviewing their data practices, companies should remember to 

also take social media into consideration, to ensure that their customers’ sensitive information is safe, 

regardless of where they’re shopping.”  

 

To learn more about PCI Pal, you can visit the website at https://www.pcipal.com/ and stay tuned for the 

full survey.  

 
About PCI Pal  
PCI Pal is a leading provider of SaaS solutions that empower companies to take payments securely, 
adhere to strict industry governance, and remove their business from the significant risks posed by non-
compliance and data loss.   
 
Its mission is to safeguard reputation and trust by providing customers with secure payment solutions for 
any business communications environment including voice, chat, social, email, and contact center.   
 
PCI Pal is integrated to, and resold by, some of the worlds' leading business communications vendors, as 
well as major payment service providers.  
  
The entirety of the product-base is available from its global cloud platform hosted in Amazon Web 
Services ("AWS"), with regional instances across EMEA, North America, and ANZ.  PCI Pal products can 
be used by any size organization globally, and it is proud to work with some of the largest and most 
respected brands in the world. 
  
For more information visit www.pcipal.com or follow the team on 
LinkedIn: https://www.linkedin.com/company/pci-pal/. 
 

 

http://www.pcipal.com/
https://www.globenewswire.com/news-release/2020/09/07/2089546/0/en/Global-Social-Commerce-Market-Worth-604-5-Billion-by-2027-COVID-19-Updated.html
https://fortune.com/2021/06/30/linkedin-data-theft-700-million-users-personal-information-cybersecurity/
https://www.pcipal.com/
http://www.pcipal.com/
https://www.linkedin.com/company/pci-pal/


Editor’s Contact: 

Maddie Graham 

pcipal@sourcecodecomms.com   

 

 

mailto:pcipal@sourcecodecomms.com

